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Fill out the Ad Account Setup information for your business.

If you want someone else to help you manage your Facebook advertising campaigns,
scroll down to the Ad Account Roles sections and click "Add People". Here you can choose
which level of admin rights you want to give them, enter their full name or email address
and click confirm. 

 

 
NOTE: By adding additional users such as staff members or business partners to your
account you won't need to share any of your personal login details with them - they will be
able to manage your business ad campaigns from their own personal profiles.

To begin go to the Ads Create page by clicking here or by clicking on the "Create" button
in your Ads Manager. 

Next you will be asked to choose your campaign objective. There are many options
available depending on what goals you are trying to reach through your ad campaign.
Some of the options include brand awareness, consideration or conversion. Carefully
consider your marketing objective as this can not be changed once chosen for the
campaign. Keep in mind that the objective should describe the main purpose of your ad.
(NOTE: Hover over the (i) icon beside each objective so that you are able to learn more
about what each means prior to choosing) Don't forget to name your campaign!

 

1 .
Go to the Ads Manager (click here) and select your ad account. 

Next click on "Account Settings" (the gear icon in the top right corner of the menu bar.
 

SETTING UP AN AD ACCOUNT
If this is your first time using Facebook Advertising you will need to
set up your ad account in the Facebook Ads Manager.

Under the "Payment Settings" tab on the left
side menu you can choose how you'd like to
pay (by credit card or Paypal) and enter your
payment details.

2 .
CREATING YOUR NEW AD CAMPAIGN
There are different options available to launch a Facebook ad
campaign. This guide will show you how to use the "Ads Create Tool"
in the Ads Manager. Please refer to our Facebook Ad Guide #2 for
step by step instructions on how to "Boost" a post directly on your
Facebook page.

USING THE ADS CREATE TOOL

https://www.facebook.com/campaign/landing.php?campaign_id=163681540489385&creative=cta_link&placement=%2Fbusiness%2Fhelp%2F132037906870538&url=https%3A%2F%2Fwww.facebook.com%2Fads%2Fcreate%2F
http://facebook.com/ads/manager
http://facebook.com/ads/manager


Once you have chosen your campaign objective you will be asked to select your audience.
Finding the right audience is crucial for a successful campaign. 

Audience targeting is designed to get the most value for your money by targeting specific
people that you want to see your ads. This includes location, age, gender, and language. 

Create a new audience that you would like to target your campaign towards. It is also
suggested to use the detailed targeting tool where you can define your audience by
including or excluding demographics, interests or behaviours. 

 

 



Location: Reach people in the cities,
communities and countries where
you want to do business.

Demographics: Select an audience based on age, gender, education, relationship status,
job title and more. Facebook does not allow anyone to reach customers based on
personal identifiable information. 

Above are "Suggestions" based on previous ad targeting that was used under this
account. 



Below are general "Browse" categories. On the right hand side you can see how the
audience size changes as the targeting categories are selected. 

Audiences can be targeted as detailed as a life event such as an anniversary or how
recently someone was engaged. 



Interests: Choose the interests and hobbies of the people you want your ad to reach -
from organic food to action movies, to fitness and wellness.

Behaviour: Select people based on their prior purchasing behaviours, device usage and
other activities such as commuters and travelers. 



Connections: Reach people who
are connected to your Facebook
Page or event, or exclude them
to find new audiences.

Next you will want to choose your "Placement" to show your ads to the right people
in the right places. It is recommended to use the Automatic Placements option,
however there is an option to choose Manual Placement. 

Now you will want to choose
your Budget and Scheduling
options. Here you will define
how much you'd like to spend,
and when you'd like your ads
to appear. 

The Optimization for Ad
Delivery drop down is where
you can choose the event you
want to optimize for in your ad
set. This means your selection
effects who sees your ads to
get you the desired outcome.
Example: If you choose
optimize for link clicks your ads
will be delivered to people who
are more likely to click on your
ad's link and load your website.

 



Finally you now can create your ad! You may choose to create a new ad from scratch
or use an existing post that you've already published on your page. 

Here you can also decide to use a single image or video in your ads, or go with
multiple images (also known as carousel)

If you want to promote a few products from the same category in one ad, go with the
multiple images format. If you have just one specific offer, choose single image
format. 

Next choose what will be the media for your ads: images, slideshow or a video. It is
suggested to begin with using images for your ads.

You can select up to 6 images when creating a new Facebook advertising campaign,
which will create up to 6 ad variations in your campaign. By creating a few ads, you
can quickly see which image is working best. Then you are able to choose the image
that is working best and pause the other ads to save your ad budget.

The recommended image size is 1200 x 628 pixels and in a .jpg or .png file format.

 

 

 

 

 

 

Once you have chosen your format and image(s), you will move on to fill in the
required text information for your ad. 

 



Fill in your text and links where the arrows are indicated in the image below. 
You will want to have your primary text which is shown on top of the image; your
headline text which is the bold text at the bottom of your image; your description text
which is below the bold headline text; and lastly your website URL or Facebook event
URL.

 

Next you will want to choose your Call to Action. The Call to Action is the button or
link on your ad that represents the action you want people to take. From "sign up" to
"shop now" there are many options to choose from. 

Finally, remove any of the ad placements that you don't want to use. It is best to use a
minimal amount of placements when first starting out. If you choose multiple ad
placements, Facebook will optimize your campaign and will usually push most of your
budget to mobile devices. If you don't have a mobile-friendly (responsive) website, this
could lead to getting a lot of mobile traffic with very few conversions. Be conscious of
this so you are using your advertising budget wisely.

Another thing to note is Audience Network placement. If this option is selected it
means your ad could be placed on third party apps and websites. It will show to the
correct audience you have targeted, however there is no control on which apps and
websites it will show up on and may not generate the results you are looking for.
Deselect this option if you wish for your ad to not be placed on third-party platforms.

 

 

 

Here you can change how the
ad is viewed on each platform.
From desktop to mobile device. 



Once you are happy with how your ad looks and have selected all of the above
preferences, click "Review Order" to double check your campaign settings. After you
have reviewed your settings click on "Place Order". 

You will be able to monitor the progress, performance and budget as well as edit or
cancel your ad campaign in the Ads Manager at any time.

CONGRATULATIONS! You've just created your first Facebook advertising campaign! It
can seem daunting at first but with a little practice and a few more campaigns you
will be a Facebook Advertising expert. 

Facebook offers many free resources such as video tutorials and guides to help
businesses like yours with setting up and getting the most out of your advertising
campaigns. Click here to watch the essential guide to Facebook Ads. 

If you have any questions or require assistance with your business marketing don't
hesitate to get in touch with our Economic Development Office, we're here to help! 

 

 

 

 

 
 
 
 

https://www.facebook.com/business/learn/lessons/top-steps-to-creating-a-facebook-ad?ref=ahc_lwe
https://www.facebook.com/business/learn/lessons/top-steps-to-creating-a-facebook-ad?ref=ahc_lwe
https://www.lennox-addington.on.ca/business/get-in-touch

